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Marketing Campaigns Best Practice 
It’s a Science 

Sequencing Works 

Auto Trigger Activities 

Behaviour Auto Trigger Lead to 
Opportunity uplift 

OU Class Invite to Webcast for related product 1.8x 

Purchased Product OU Sales Call 2.3x 

Download Software Invite to Webcast 3.5x 

Download Whitepaper Invite to Event 4.2x 

Optimizing Segments & Targets 
Next Likely Purchase – Predictive Modeling 

Customers who already own: NLP Lead to 
Opportunity 

uplift 

Any product in Procurement Financials 5.34x 

Database enterprise edition + 
any production in procurement 

Financials 5.54x 

Internet Application Server 
Enterprise Edition + any 

Intelligence product + database 

iProcurement 7.43x 

Financials + any product in 
procurement + intelligence 

Human 
Resources 

7.59x 

Self-Service HR Payroll 11.99x 

Activity Sequencing Rules More Likely to 
Convert  to 

Opportunity 

Attend Event + Oracle Mix 15.74x 

Attend Event + Internet Seminar 
Registration 

15.52x 

Attend Event + Oracle Mix + Online 
Media Registration 

15.34x 

Download Software + Respond to 
Direct Marketing 

14.72x 

Oracle Mix + Register for Internet 
Seminar Registration 

14.3x 

Download Software + Oracle Mix 13.73x 

Newsletter Subscription + O.com 
Registration 

13.5x 

Download Software + Attend Event + 
Oracle Mix 

12.56x 
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